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Basic shapes guide visual attention based on search goals

Experiment 1 Design and Procedure Results
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A 1ms,t(15)=0.15,p =0.88, A8 ms, t(14)=-1.12,p=0.28,
Shape and Orientation Matching Task g =-0.08,95% Cl [-0.45, 0.55],n =16 g=-0.18,95% CI [-0.67, 0.38],n=15
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According to the contingent capture hypothesis, only stimuli that
share a feature with the searched-for target capture attention Tm | m g mww remo
(Folk, Remington, & Johnston, 1992). We showed that not only
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